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 As a seller, what do you need to stand out from your competitors?    

If your store is in a shopping mall, you need to attract visitors with the 

shop window or so, but SEO and proper product description are 

almost the only way to get noticed for an online store. eCommerce 

SEO optimization of the content is a new science in marketing, which 

differs from a general content SEO. 




How to write a product description to attract your buyers? What is 

the difference between different eCommerce platforms and 

marketplaces? How does eCommerce SEO work? 




We have answers to these questions and even more. In this guide, 

you will get the best SEO practices and techniques that work for 

eCommerce businesses and a step-by-step guide to writing product 

descriptions for sales channels.
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SEO for online stores
Before any purchase, buyers are Googling what they want first or 

searching the items they need on marketplaces. As a seller, you need 

to use SEO techniques to make your store viewed by the customers 

and rank higher.

Very often, sellers are not professional marketers or content creators 

who are aware of the importance of SEO. They add their products to 

the store just describing them, then skipping the SEO part. This will 

result in a failure of a store, as not many buyers will see your store. 

eCommerce SEO optimization is the way to send your store to the 

top of the search.


Here is what eCommerce SEO includes�

� Relevant and searchable keyword�

� SEO optimized title�

� SEO optimized description�

� SEO optimized images
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Keyword research for eCommerce is closely connected with proper 

product descriptions. If you do it wrong, your products will not rank 

high in search, negatively affecting your sales. The right keywords 

can get your product straight to your customers.




eCommerce SEO research is not as simple as you may think. For 

example, you are selling t-shirts with art prints. There are so many 

people looking for t-shirts, but just a specific target audience (which 

you are trying to reach) is looking for artsy prints on t-shirts. If you 

choose the keyword 'Creative t-shirt', you'll probably get to the 

wrong audience. Or, you'll reach those who are just researching t-

shirts but not actually looking for purchases. The keyword 'Van Gogh 

Art Print T-shirt' will get your item to the buyers who know what they 

are looking for and are already willing to buy.
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�� eCommerce Keywords



For eCommerce keyword research, you can use common keyword 

planner tools like SEMrush or Ahrefs. But, there are also other 

practical approaches to perform keyword research for online stores. 

Ahrefs is one of the most beloved SEO tools that offers you a wide 

range of features. You can find relevant keywords, conduct 

competitive analysis, build backlinks, and more. Ahrefs offers sellers 

to research eCommerce keywords for marketplaces and online 

stores. You can see the search tab from the image below, where you 

can research relevant keywords for product listing on Amazon or 

other sales channels.
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TIP I. - Tools for keyword research

Here, you can see how your product's keywords work for the Amazon 

marketplace. From the 'Vintage Sunglasses' example, you see that 

the buyers' interest is less compared to the iPhone keyword. 



6

SEMrush is another top popular SEO tool that also offers you the 

opportunity to create SEO friendly content. 
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For eCommerce keyword research, you can skip Google and go to 

Amazon first. You need to put the word like, for example, 'Vintage' 

and then see what vintage items buyers are looking for. Of course, 

you can't do this research if you want to research hundreds of 

keywords, but no worries,  is coming soon. This 

tool will be similar to general SEO tools but focused on Amazon 

searches. Anyway, you can use this tool for other marketplaces or 

eCommerce platforms, as they are pretty similar.

Amazon Keyword Tool

TIP II. - Start Keyword research on Amazon


https://www.keywordtooldominator.com/k/amazon-keyword-tool
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I can't say it is SEO research, but it's good to see what items are 

popular in other stores and marketplaces. This is more related to 

competitive analysis, and you can use these sites to create some 

similar keywords (and sell similar products) that worked for your 

competitors. 

TIP III. - See what's trending on other stores
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Titles are the first thing your buyers and algorithms see. Put your main 

keyword at the beginning of the title. For example, you are selling 

blue hoodies. So, the title should be like 'Blue hoodie with Abstract 

art print', or so.

After you conduct your keyword research, you should add the 

keywords to the product description. Don't overload with keywords, 

but use 1-2 times your main keyword and 2-5 keywords for the whole 

text (usually the product description is just about a few paragraphs). 



SEO optimization of the images is often skipped but it's crucial to 

add proper SEO descriptions of images as well. If it's your website, 

you need to add a description and alt tag of the product, including 

the main keyword. For marketplaces, also you need to add titles for 

the image that include the main keyword. 

2. SEO optimized titles/descriptions/images

Every one sees them Every one sees them Every one sees them

Every one sees themEvery one sees them

Why You Should Love  Title Tags
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For your website, each product should 

have a proper slug, like in the example 

below.
 site.com/product-name 




For your website, use the Yoast 

eCommerce plugin to monitor your SEO 

efforts and optimize each product. The 

example below shows that it's 

necessary to fill in the main keyword, 

slug, SEO title, and meta description. 

The plugin shows you the word limit and 

the 'errors' you have. Also, you see the 

whole list of what you should change 

for successful product SEO 

optimization.

Along with SEO optimization of the product listings, some tricks make 

your product description stand out and be catchy for your buyers. 

There is a difference between product descriptions for your online 

store on your website and marketplaces. In a few words, in your store, 

you have more freedom in adding as much information as you need 

or don't add that much, while on marketplaces, there are specific 

common rules every seller should follow.

How to write product descriptions?

Spoiler: to succeed in the marketplaces, fill in as much as many 

details about your product. It seems like it's evident, but most of the 

sellers skip this step. Excellent product listing description for 

Product descriptions for marketplaces
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� Do not use all CAPs, just capitalize the first letter or the first letter 

of all word�

� Use numeral�

� Don’t include the price straight awa�

� Keep it short, but informative and catchy, around 200 character�

� Add keywords at the beginning but avoid annoying clickbaits like 

“Hot offer..�

� Be specific. If you sell a t-shirt with a blue abstract print – include 

it in the title, not just ‘creative t-shirt’



Follow these tips to create great product titles:


marketplace has filled with relevant information fields, catchy, SEO-

optimized titles, informative and creative product description with 

relevant keywords. And, don't forget to show your products from 

different angles on product images.


Before we start…

� If you have a white background, make it pure�

� Have at least 1,000 dp�

� Especially in the marketplaces (because of their policies), add 

only what buyers will ge�

� Show your product from different angles and add no filter 

pictures on the marketplaces

Some tips for adding images to product listings:
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Let’s dig into these points


From example 1 below, you can see how you can make your product 

images. The item is shown from different angles, and such 

marketplaces like eBay usually require around ten images of the 

item. You need to add realistic, not photoshopped images, showing 

your product from different angles and in different ways. You can add 

a yard measure to show dimensions and something that brings the 

vibe. Like here in the example, you see the background with stylish 

packaging.

Images

� Describe the main features of the products like size, color, style, 

category, and how to use i�

� Include detailed dimensions, warranty and care informatio�

� Do not make the description to s alesly, create a story, or at least 

provide major information.

Product description major tips:
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In example 2 you can see a completely different way of 

representing the product. This is an item of the electronics product 

category. The image is minimalistic and just shows the product. 

Some item description is added in the images carousel. This 

approach works well for this category. 


I like the way Etsy sellers show up their products. When I come to 

Etsy's website, I feel like I entered a small cozy gift store on the corner 

of the street. Etsy is a place for creators to sell their artsy and 

handmade items and represent the items usually creative. Images 

are made with a professional camera (unlike eBay), with atmospheric 

background, and the images usually have a creative idea. But, you 

are also welcome to add unprofessional images, just make sure they 

look catchy.
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Here is Etsy's dashboard. You can see that the platform gives various 

opportunities to add images and even video. Etsy helps sellers to 

add different types of images by explaining what angle should be 

added.



The example below is taken from the top seller's store on eBay. The 

first thing you see in the picture is that all fields are accurately filled. 

The eBay or any other marketplace 'chooses' those sellers who add 

as much details about their products as possible, so be maximum 

informative. What is the exact size of your item, what dimensions, is it 

new or used, are there any scratches? 

Product description
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Images on Amazon look like this…


While on eBay and Etsy, you can be creative, and images usually 

look realistic, but I would say 'cozy', Amazon is just like that. Again, 

you need to show your item from different angles, but your images 

can be retouched and look professional. Most of the images are on a 

white background. 
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In the example below, you can see a field – the Seller's note. Use this 

form to tell the actual conditions of the product. 

This seller added professional banners to make the store look more 

professional and play a call to action. Important! To avoid 'returns 

confusions' (believe me, you'll have them), add cancellation policies 

like in the example here. According to shipping information, this seller 

also added fully detailed shipping information with the opportunity 

to check the rates each country has.
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Unlike the previous example, where the seller added just all 

necessary information without any storytelling, here is an example 

from Etsy, where you see the story behind the item creation. 
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Let's take, as an example, the fashion mogul Zara. The main 

difference between your own website and marketplaces is – there 

are no rules. But, if on marketplaces your buyers can forgive you 

unprofessional pictures, or 'messy' descriptions, your website must be 

neat and look cool. The recent trend in design and representation of 

products in online stores is to be outstanding, have your brand tone 

of voice, and be creative.


Here, on Zara's page, you see professional fashion photos, and there 

is no special rule of modern fashion pictures. Just be as creative as 

possible—no need to add boring salesly images on the white 

background. Zara chooses the minimalistic style of the product 

description. Tone of voice is calm and informative.

Product descriptions for your website
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Charlotte Tilbury's website offers you COMPLETELY a different tone of 

voice and style of writing. Everything is sparkling and glowing. 

CapsLocks are shouting, and product descriptions may seem salesly, 

but buyers still love Charlotte's items. The product description is 

informative and detailed but emotional. Charlotte calls her audience 

'Darlings', so buyers feel devoted to her personally.



Sellbery is a multi-listing eCommerce tool that helps sellers manage 

their online stores more effectively, avoiding such routine work as 

product listings and excel spreadsheets. Our tool also allows sellers 

to manage the product descriptions inside our dashboard. You can 

edit your product listings for each marketplace or platform and 

automatically add these listings between them.


How can Sellbery help you make your seller's 
job easier and more productive?


